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KEY FACTS

2 SESSIONS PER YEAR AT PARIS PORTE DE VERSAILLES
JANUARY (FALL/WINTER COLLECTIONS)
SEPTEMBER (SPRING/SUMMER COLLECTIONS)

55 000 VISITORS
40% INTERNATIONAL

WHO’S NEXT SHOWCASES
MORE THAN 1,000 CLOTHING BRANDS
WOMAN'S WEAR, MEN"S WEAR, URBAN WEAR, ALL THE SECTORS PRESENTED ARE DIVIDED IN 5
AREAS

PREMIERE CLASSE SHOWCASES
A SELECTION OF MORE THAN 700 BRANDS THE BEST INTERNATIONAL ACCESSORY BRANDS FROM
ALL PRODUCT CATEGORIES: SHOES, LEATHER GOODS, EYEWEAR, JEWELLERY, TEXTILE
ACCESSORIES

ALL FASHION SECTORS ARE REPRESENTED: WOMENSWEAR, MENSWEAR, URBANWEAR,
ACCESSORIES, SHOES, LEATHER GOODS.

MORE THAN A SHOW:
CLOTHING TREND FORUMS, FASHION SHOWS, DEDICATED EXHIBITIONS, CONFERENCES AND
PARTIES.

Buyers Audience

I
50.000 visitors
Department stores, concept stores and multi-brand stores (60% French - 40% international)

FRANCE UNITED ITALY

Amazon KINGDOM Luisa Via Roma

Brandaliey Browns Yoox

Citagium Dover Street Excelsior

Franck et Fiis Market Giugi Tropea

Galeres Start London Brian & Barty

Latayette Liberty San Cario Dal

L'Exception Asos 1973

Le Bon Masché Anthropologie Victotienne

Mercl Urban Outfitters

Printemps Harvey Nichols

Sarenza Femwick

Zalando Fortum &
Mason %
Jules B

SOUTH JAPAN SOUTH EAST

KOREA Unitéd Arrows ASIA

10 Corso Como World Artdacts

Hanwha Tomottow Land Passhion

Galleria Sogo Setbu Bonita

Shinsegae Ships Metum

S0 salt Sun Motoyama Robinson and Top visitorship for Europe

Hunday Jupites Shop <o 1. France

Samsung Channel Pois

Group Jun Co Far eastern 2. ltaly

hm Mitsukoshi RS 3 Spam

Koon F1ed Segal 4. Belgium
Japan 5. United Kingdom
Acquagil




Media Audience

|
1,000 media
BtoC and BtoB press, online media, bloggers, influencers, etc.

GRAZIA, MADAME FIGARO, ELLE, VOGUE INTERNATIONAL. GLAMOUR, CITEEN K. L'OFFICIEL, MARIE CLAIRE, WAD, STYLIST, HARPER'S BAZAR. FASHION TV, LEXPRESS STYLE,
GLOBO, BUSINESS OF FASHION, FASHION MAG, WWD, DRAPERS, SENKEN SHIBUM, JOURNAL DU TEXTILE, NOT JUST A LABEL, NOTICIEERQ TEXTIL, etc.
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